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Bathroom trends 2008: Individual domains of wellbei ng
Hansgrohe develops innovative solutions for contemp orary
bathroom solutions

Schiltach, June 2008. These days we like to spend more time looking
after our physical and emotional wellbeing. With this new level of
luxury, the bathroom becomes the centre of attention as an individual
domain of wellbeing. For this reason, bathroom design is increasingly
focusing on achieving consistency in both style and wellbeing
functions. Whether it be the confident clean lines in the design of
bathroom fittings, comprehensive bathroom collections or spatial
concepts created by renowned designers, technical innovations that
ensure showering pleasure as well as efficient water use: the Black
Forest-based bathroom fittings and shower manufacturer Hansgrohe
(www.hansgrohe.com) develops innovative solutions to suit the
range of different requirements in contemporary bathroom design.

World of Styles: Consistent bathroom solutions to match

By introducing the Hansgrohe World of Styles, this internationally
renowned bathroom specialist headquartered in Schiltach has
launched a concept that makes it possible to create oases of
wellbeing featuring consistent and stylistically perfect designs.
Guidance is provided by the Hansgrohe Worlds of Style: fittings,
showerheads and accessories all embody the same underlying
design concept. Alongside the established lines of Elegance,
characterized by elegant, sensuous forms, and Style, with its
rigorous geometric lines, a third dimension has now been created in
the Classic style which features more traditional design elements, yet
with a purist flavor. The Talis Classic line of bathroom fittings and the
matching Croma 100 Classic and Raindance Classic showerheads
from the design house Phoenix Design combine into a harmonious
bathroom environment of a single underlying design that represents
a purist-modern variant of the popular retro trend.

Water — Space — People: a bathroom needs an underlying design

Collections of bathroom fittings embodying a coherent style also
feature in the program of Axor, the designer brand of Hansgrohe. Yet
this brand takes this claim one step further. “In the Axor brand, we
are concerned with more than just individual products,” says Axor
brand manager Philippe Grohe. “We are interested in the dynamics
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of the relationship between water — space — people. When the
bathroom is seen as a space of wellbeing, it takes on greater
significance in people’s living space and in enhancing their quality of
life, as well as in shaping architectural spaces.” The comprehensive
yet diverse design and spatial concepts represented in the Axor
range provide architects, planners and principals with innovative and
holistic approaches to contemporary bathroom design. We all have
our own ideas of what constitutes wellbeing, and the diversity among
the Axor designer collections as well as the depth of the product
range make it possible to create highly individualized solutions. For
example, the internationally renowned architect and designer Antonio
Citterio joined forces with Axor to create a bathroom environment
whose theme echoes the lifestyle of a modern metropolis. Whether in
a spacious loft or an inner-city apartment, the sleek, austere shapes
in the Axor Citterio M collection provide the perfect environment to
unwind and relax in the midst of life in the big city.

Wellbeing from above: everyone craves XXL showering fun

The ultimate in relaxation, or refreshing revitalization — both are
guaranteed with the new overhead showers, designed to envelop
you in a pleasant shower rain while giving you plenty of room to
move. Through the unabated trend towards overhead showers and
XXL showering fun, the shower has become a space for wellbeing, a
private spa. Thanks to the new Hansgrohe Showerpipes, the sensual
overhead shower feeling can now be introduced into the bathroom
without the upheavals of a major installation. The technology
underlying the new Showerpipe Raindance Connect EcoSmart
(Design: Phoenix Design, Stuttgart/Tokyo) is particularly inventive:
The shower hose is connected to the existing plumbing and supplies
water to the stick hand spray, which in turn can be simply clicked up
into position on the water-conducting shower bar to automatically
supply the overhead shower with water. And so in less time than it
takes to say “Aquacadabra”, the hand spray becomes an overhead
shower and vice versa.

Safe, convenient and efficient: innovative thermostat technology in
line with current trends

The new Croma 100 Showerpipe guarantees overhead showering
fun, and at a constant temperature of your choice. The secret lies in
the slim Ecostat surface-mounted thermostat which offers a
convenient option to switch between overhead shower and hand
spray, together with precise selection of the desired temperature
down to the nearest degree. With the design of the new Ecostat
thermostat lines, the bathroom fittings and showerhead specialist
Hansgrohe shows that temperature regulators can indeed be visually
pleasing objects for use in interior design, as well as being a perfect
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match for the look of the showerheads and wash basin taps. The
thermostat is ideal for use with a bath tub or a shower, and its many
advantages make for all-round comfort: an improved thermal
element, easily replaced if needed, reacts in seconds to fluctuations
in temperature and pressure. Thanks to its programmable maximum
temperature, an integrated hot water limiting device protects against
scalding. Further protection comes from the Safety Stop function at
approximately 38T. This prevents excessively high temperatures
from being selected by mistake. The Ecostop function means that the
thermostats achieve up to 50 per cent savings on water volume —
and hence on energy and money as well.

Making better use of water, with Hansgrohe EcoSmart technology

It is not only the Hansgrohe thermostat technology that is designed to
conserve valuable water and energy resources. Thanks to the
innovative EcoSmart technology, the bathroom fittings and shower
specialist has achieved a marked reduction in water consumption
during showering as well — and all with undiminished showering
pleasure. Compared with conventional shower sprays, the new
Crometta 85 Green hand and overhead showers reduce water
consumption by up to 60 per cent regardless of the water pressure. A
combination of cleverly devised flow regulation and central air intake
developed by the Hansgrohe fluid stream laboratory reduces
consumption of the Crometta 85 Green to a maximum of six liters of
water per minute — which is significantly less than the average
consumption of conventional shower units. This saves valuable water
resources and — as hot water is generally used for showering —
energy resources, too. “At present there is no brand of shower spray
that uses so little water while offering so much showering comfort as
the Hansgrohe Crometta 85 Green,” Hansgrohe brand manager
Richard Grohe points out. “This means that every one of us can
make a contribution to climate protection and sustainable use of
water resources, even when under the shower.”

*k%
About Hansgrohe — the original from the Black Fores t

In its 107-year history, Hansgrohe (www.hansgrohe.com),
headquartered in Schiltach/Black Forest, has acquired the
reputation within the sanitary industry as a leading innovator in
technology and design. With its showers, fittings and shower
systems, Hansgrohe creates the original products that make the
bathroom more functional, more comfortable and more beautiful. In
2007, the Company generated sales of EUR 661 million with its
Axor, Hansgrohe, Pharo and Pontos brands (2006: EUR 569
million) — a 16% gain year-on-year. The Company creates new jobs
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ansgrohe

both in Germany and abroad on the back of this performance. The
Hansgrohe Group currently has a global workforce of more than
3,200 employees, with two-thirds of them working in Germany. The
Company, which takes tough action against product piracy and
intellectual property theft, manufactures its products in five German
plants — a sixth plant is under construction in Offenburg —, in
France, the Netherlands, in the U.S. and in China.

*kk

EXPO With its innovative technologies_ _Hansgrohe AG will
—ZARA be partner of the German Pavilion ,wunderbar* at
(?OZA the International Exhibition EXPO 2008 in
/ Zaragoza which centres on the theme “water and
( 008 . ”

Sm———— sustainable development”. Let us show you the
< better usage of the resource water. Visit the
German Pavilion from June 14 until September 14

or at www.hansgrohe.com/expo2008.
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Picture Overview Bathroom trends 2008

Hansgrohe World of Styles: Talis® Classic fixtures and
Croma® 100 Classic hand showers

For a stylistically perfect design: consistent bathroom solutions to match. The Talis Classic fixtures line is a
reminiscent to a certain extent of “the good old days”: It combines traditional design elements with a puristic
look.

Design and spatial concepts: Axor Citterio M

“It is especially when there is only limited space to work with, as is often the case in a metropolis," says Antonio
Citterio, "that it becomes crucially important to shape this space using carefully crafted, valuable and beautiful
things.

Wellbeing from above with the Hansgrohe Showerpipes:

Showerpipe Raindance® Connect / Hansgrohe Croma® 100 Showerpipe

Hansgrohe AG
Through the unabated trend towards overhead showers and XXL showering fun, the shower has become a Public Relations
space for wellbeing, a private spa. Thanks to the Showerpipe Raindance Connect or the new Croma 100 Auestrae 5-9

D- 77761 Schiltach

Showerpipe, the sensual overhead shower feeling can now be introduced into the bathroom without the Germany
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Safe, convenient and efficient:
Hansgrohe Ecostat Thermostat Lines

Impressive flow performance from a
Supreme showering pleasure without any hot or cold surprises is the  concealed source is the key feature of
guarantee from Hansgrohe Ecostat thermostats in combination with the Ecostat S Highflow thermostat from
a shower system or as a bathtub version. Hansgrohe.

Making better use of water:
Hansgrohe EcoSmart Technology

A combination of cleverly devised  The conventional spray The spray fastened by air is more
flow regulation and central air without air is significantly low intense and conserves valuable water
intake developed by the and less effectual. and energy resourcesr.

Hansgrohe fluid stream laboratory
reduces consumption of the
Crometta 85 Green to a maximum
of six liters of water per minute.
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