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Press Information 
 
 
 
Siegfried Gänßlen new CEO of Hansgrohe 

Change in the chairmanship of Management Board of Black 
Forest specialist for bathroom faucets, fixtures and showers 

 

Schiltach, May 28, 2008. In accordance with a resolution adopted 
yesterday at the Annual General Meeting of Hansgrohe AG 
(www.hansgrohe.com), the long-standing Chief Financial Officer 
Siegfried Gänßlen (62) was appointed the new Chairman of the 
Management Board of the bathroom and sanitary specialist 
headquartered in Schiltach. With effect from today he will be the 
successor to Mr. Klaus Grohe (71) who, after 33 years at the helm of 
the company, will become Chairman of the Supervisory Board. The 
Company had already announced the change at its in-house 
meetings in October 2007.  
  
Paving the way for successful growth 
In a letter to the employees, Hansgrohe’s new CEO stated, “I am well 
aware of the fact that my new function constitutes both an obligation 
and a challenge, namely the obligation to keep the Company on its 
successful growth track in the future, as Hansgrohe has managed to 
accomplish over the past several years thanks to the terrific 
performance and concerted action of a highly motivated and 
dedicated team.” According to Gänßlen, who hails from Stuttgart, his 
principal task will be firstly to further enhance the Company’s global 
competitiveness through continuous innovations in products and 
processes to generate future profitable growth. Secondly, 
Hansgrohe’s CEO is counting on an accelerated internationalization 
of market coverage to open up additional growth potential for this 
bathroom fixtures and shower manufacturer. Only in this way was it 
possible to “invigorate and strengthen our Company’s future viability 
on a sustained basis” in an economic environment that has become 
more difficult due to the subprime crisis and rising energy prices. 
Hansgrohe AG, which is presenting its 2007 financial statement 
today, has been able to record double-digit growth rates across the 
board over the past several years and to achieve new year-on-year 
records in terms of sales, earnings and employment numbers. 
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An entrepreneur through and through 
Siegfried Gänßlen, a trained industrial manager and graduate in 
business administration, always considered it important to acquire 
the widest possible range of experience and professional 
background. This has resulted in a correspondingly broad range of 
tasks, functions and responsibilities assumed by him in the course of 
his career in quite different sectors. After various managerial 
positions with the Ludwigsburg-based company Karl-Friedrich Rothe, 
Price Waterhouse in Frankfurt, the Cooper Group (Besigheim), Karl 
Dungs GmbH & Co. KG (Urbach) and Hydraulik Ring GmbH in 
Nürtingen, his understanding of management and actions were 
therefore characterized by a relatively generalist approach when he 
joined Hansgrohe as Managing Director in 1994. Here, he has been 
responsible for Controlling, Finances, IT and Human Resources as 
well as the U.S. market and Emerging Markets ever since. When the 
Company was converted into a non-listed public limited company 
(AG), Siegfried Gänßlen assumed the functions of Deputy Chairman 
of the Management Board and Chief Financial Officer at Hansgrohe 
AG in 1999. “I was never exclusively a numbers person”, that’s how 
the Swabian describes his professional self-perception which he also 
promotes as Chairman of the International Controller Association 
(ICA) “but I do perceive myself as a dyed-in-the-wool entrepreneur 
with a passion for controlling. Yes, of course I am interested in facts 
and figures but even more so in people, products and markets, 
because only in this way is it possible for me to develop sustainable 
and viable strategies for the Company that will ultimately lead 
Hansgrohe into a successful future”. 
 
In fact, the passionate soccer player considers himself a team player 
through and through. “Hansgrohe will remain one of the top players 
in the Champions League of the international sanitary industry if, as 
in the past, we act together as a team, remain flexible and perfect our 
teamwork even further”. 
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Hansgrohe’s new and outgoing CEOs: The long-standing Chief 
Financial Officer Siegfried Gänßlen (left) takes over the position as 
Chairman of Hansgrohe AG’s Management Board from Klaus Grohe 
on May 28, 2008. After 33 years at the helm of the Company, Klaus 
Grohe, the youngest son of Hans Grohe – the founder of the 
Company – is set to assume the position as Chairman of the 
Supervisory Board of the internationally successful bathroom fixture, 
faucet and shower manufacturer headquartered in Schiltach/Black 
Forest. 
 

*** 
 

About Hansgrohe – das Original from the Black Forest 

During its 107-year history, the company of Hansgrohe 
(www.hansgrohe.com), headquartered in Schiltach in the Black 
Forest, has acquired a reputation in the sanitation sector as one of 
the innovative leaders in technology and design. Through its range of 
shower systems and fittings, mixers and taps, Hansgrohe creates the 
unique, original features to make a bathroom more functional, more 
comfortable and more beautiful. In 2006, the company generated a 
turnover of EUR 569 million (2005: EUR 476 million) with its brands 
of Axor, Hansgrohe, Pharo and Pontos  – which is 20 per cent up on 
the previous year. This has provided the basis for the company to 
create new jobs at home and abroad. Around the world, the 
Hansgrohe Group now employs more than 3,200 personnel, of whom 
two thirds are in Germany. The company, which campaigns 
intensively against plagiarism and intellectual property theft, 
produces in five German plants as well as in France, the 
Netherlands, the USA and China. 

 
*** 
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With its innovative technologies Hansgrohe AG will 
be partner of the German Pavilion „wunderbar“ at 
the International Exhibition EXPO 2008 in 
Zaragoza which centres on the theme “water and 
sustainable development”. Let us show you the 
better usage of the resource water. Visit the 
German Pavilion from June 14 until September 14 
or at www.hansgrohe.com/expo2008.  
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Further information: Hansgrohe AG 
 - Public Relations - 
 Dr. Carsten Tessmer / Heike Schmidt 

 Phone: +49 (0)7836/51-3009/ −1297 
 Fax: +49 (0)7836/51-1170 
 E-mail: public.relations@hansgrohe.com 
 Internet: www.hansgrohe.com 

 


