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Landmarks in 2 011

Principal Sandton Grand Hotel Reylof Project developer Van de Walle Bouwteam nv

Products Hansgrohe Talis S,  

Hansgrohe Flowstar, Hansgrohe Croma 100 

EcoSmart, Axor Starck 

Sandton Grand Hotel Reylof
Gent/Belgium



35

Landmarks in 2 011

Interior architects Richard Hut ten, Job Smeets, Piet Hein Eek, Evelyne Merkx, Jurgen Bey,  

Fleur Muris, Marcel van Neer, Francesco Messori (D/Dock), Gerben van der Molen (Stars 

Design), Léon de Lange, Bar t Hagevoor t, Bar t Vos Principal Hotel Management School Zuyd

Products Axor ShowerCollection with  

Philippe Starck, Axor Urquiola, Axor Cit terio, 

Axor Montreux, Hansgrohe Metris S,  

Hansgrohe Talis S, Hansgrohe Metropol S, 

Hansgrohe PuraVida, Hansgrohe Raindance, 

Hansgrohe Croma 100

Château  
Bethlehem

Maastricht/Netherlands
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Landmarks in 2 011

Products Hansgrohe Talis E², Hansgrohe Cromet ta 85 Green

Architects schultz sievers.architektur  

Principal havenhostel Bremerhaven GmbH

havenhostel
Bremerhaven/Germany



37

Landmarks in 2 011

Stamford Residences 
Sydney/Australia

Architects The Kann Finch Group and  

Burley Katon Halliday with Thomas Hamel (design refinement)  

Principal Stamford Land Corporation Ltd.

Products Axor Starck, Hansgrohe Talis E, Hansgrohe Croma 100,  

Hansgrohe Focus E²



Employment trend for the  
Hansgrohe Group*
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3,095

2,024

65%

1,139

35%
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Grown alongside  
the workforce

Employees

The positive business performance during the reporting 
period is also reflected in an increase in the size of the workforce. 
With a total number of 3,271 by the cut -off date of December 31, 
2011, the number of employees is up by 51 over the previous 
year’s level, set ting a new record in the Company’s history.

While the increase in the size of the workforce in 2010 
was concentrated mainly on the German locations with 113 
new workplaces in Schiltach and Offenburg, last year most of 
the new jobs created by the Company were located abroad. 
Focal points were the production in France, and the targeted 
strengthening of our distribution power in growth markets such 
as South Africa, India and South East Asia. These measures 
boosted the size of the Company’s workforce abroad by 56 
employees, to a total of 1,139 by the end of the year 2011 
(2010: 1,083), or 35 percent of the total workforce. In contrast, 
the number of people working for the Company in Germany as 
at December 31, 2011 remained at the previous year’s level. 
Personnel statistics show that at the cut -of f date, the Company 

had 2,132 employees working in Germany (2010: 2,137). 
Accordingly, the number of employees measured in conformity 
with the parameters of §§ 1 and 3 of the Co-determination Act 
stood at 1,947, slightly below the level of the previous year 
(2010: 1,970).

In light of the successful performance during the last 
f inancial year, Hansgrohe SE again paid a performance bonus 
to its workforce in 2011. The record- level bonus of € 1.6 million 
was paid to the workforce in Germany in two tranches. Including 
this year’s special payment, the performance bonus payments 
disbursed to employees by the bathroom and sanitation specialist 
since 2006 amount to a total of € 7.3 million – this is in addition 
to annual leave and Christmas bonus payments and other social 
benefits, none of which were cut even during the crisis year of 
2009. The high number of job applications received – which grew 
by 40 percent, to about 5,200 during the reporting period – also 
confirms that Hansgrohe is seen as an at tractive employer.
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Employees

3,271  employees worldwide

2,132  employees in Germany

1,139  employees outside Germany

€ 1.6 million  profit -sharing bonus (2011)

€ 7.3 million profit -sharing bonus (2006–2011)
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For the Hansgrohe Group, systematic talent management is 
a crucial factor in positioning the Company for continued growth 
in times when the shortage of qualif ied workers is worsening. 
The Company has assigned a very high priority to vocational 
training for many years now. This is exemplified by a consistently 
above -average training quota, which at the beginning of the 
training year on September 1, 2011 stood at 6.3 percent, once 
again well above the average for the metal -working industry. 
Including the 38 young women and men who commenced their 
training with Hansgrohe during the reporting period, the total 
number of trainees climbed to 129. 

These young people are receiving vocational training in 
what has now grown into a total of 28 trades – also an above -
average f igure, which represents a new record even for 
Hansgrohe. In cooperation with the dual -studies universities of 
the state of Baden-Würt temberg, the Company last year added 
a fur ther two training courses in the disciplines of journalism 
and corporate communications as well as mechatronics to its 
expanding training portfolio. Hansgrohe’s commitment to training 

star ts well before the actual beginning of an apprenticeship, 
however. Working in close partnerships with schools in the 
region, apprentices from the “Hansgrohe Talent Workshop” and 
their trainers provide vocational skills and knowledge directly 
in the classroom.

This allows them to convey their first -hand impressions of 
the life of an apprentice and the trade they are learning to 
young people who may one day be interested in applying for 
an apprenticeship. The same goes for vocation-specific events 
like the Hansgrohe IT Open Days, where apprentices talk to stu -
dents about their specific field of work.

The fact that the number of applications for an apprentice -
ship reached the record level of 849 by December 31, 2011 
shows that Hansgrohe SE has acquired an outstanding reputa -
tion as a provider of vocational training.

Talent management  
begins at school

Employees

A great commitment towards our own junior talent:  
Hansgrohe provides vocational training in 28 trades.

129  apprentices

Training quota  6.3%

28  trades
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The Hansgrohe Group considers systematic human resource 
development to be a vital par t of its talent management. Its pur-
pose is to allow a substantial proportion of management posi -
tions to be filled from the Company’s own ranks, and to manage 
succession processes in a proactive manner. Human resource 
development makes an important contribution to the fur ther 
development of junior talent, in that it helps these employees 
prepare for higher- level responsibilit ies. Appropriate career 
planning also fosters loyalty to the Company in the long run. 
The plat form for this human resource development ef for t is the 
Hansgrohe Business School, the key facility for providing 
employees with the relevant advanced qualif ications as well 
as for comprehensive promotion of junior talent. During the 
period under review, the Hansgrohe Business School organized 
and implemented qualification measures totaling 3,181 working 
days (2010: 2,900). This amounts to an average of 1.5 working 
days per employee.

Special at tention was paid to the Executive Development 
Program, where 23 employees underwent intensive preparations 
for their future executive roles during the last f inancial year. The 
national and international talent programs NEP and ITP continued 

in 2011. At the national level, par ticipants from the trade and 
technical areas were trained in the fields of general manage-
ment, project management, creativity and innovation as well as 
in subject areas specific to Hansgrohe in preparation for taking 
on higher responsibilities. The International Talent Programs (ITP) 
was run for a second year in 2011, this time with ten participants 
involved. The objective here is to allow the high potentials from 
the international Hansgrohe subsidiaries to assume greater res
ponsibility af ter successfully graduating from the program. In 
addition, the Executive Development Program for top managers 
from the international locations was continued in 2011. The focus 
here is on key Hansgrohe strategies and tools, issues involving 
staf f management and communication, as well as methods for 
expanding personal competencies.

Human resource development – 
the learning never stops

Employees

Lifelong learning: the aim of the Hansgrohe Business School  
is to provide targeted, advanced vocational training  

and higher qualifications for the Company’s employees.

3,181  advanced education days
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Water science for  
junior researchers

Focus

Fascination with chemistry: in a miniaturized electroplating 
set-up, children applied an alloy to fish made of metal.

To bring children to the subject of “technology” at an early 
stage and engender their enthusiasm for technical trades – this 
is the goal of the Science Days, which were held for the eleventh 
time in October 2011, organized jointly by the Europa Park in 
Rust and the Förderverein Science und Technology e.V. Par tici
pating for the first t ime last year was Hansgrohe SE, with the 
Company presenting itself to the 20,000 young visitors under 
the mot to “Experiencing water – with all your senses”. The pre -
sentation centered on a large hands-on water world, an exhibit 
designed to let children and youths experience the many and 
varied aspects of the element water in an immediate manner, 
and to show them that there are numerous very exciting jobs 
that deal with water intensively and on a daily basis. Par tici
pation was therefore key, whether the subject was the fascina -
ting world of chemistry or the work done at the Hansgrohe fluid 
stream research facility. The main protagonists were therefore 
the students, guided by the apprentices from the “Hansgrohe 
Talent Workshop” and their trainers, as well as the Company’s 

chief chemist Professor Andreas Fath and the head of the 
Hansgrohe Fluid Stream Research Laboratory, Markus Wöhrle.

There was a great deal to be discovered at the five sta -
tions at the Hansgrohe stand. The ef fect of electroplating baths 
was demonstrated in a small test set -up where an induced current 
caused metal fish to be coated in a nickel or copper alloy. At 
the ShowerMobil from the Hansgrohe Fluid Stream Laboratory, 
the admixture of air into water in the Hansgrohe showerheads 
produced a rain of big fat droplets which produced a fascinating 
spectacle as they passed through the beam of a stroboscopic 
spotlight. At the experimentation station, Hansgrohe apprenti -
ces helped the kids produce secret ink. In the person of Andreas 
Fath, a professor made a special appearance at the stand and 
promptly proceeded to coax electr icit y from lemons, and a 
colorful display in water by inducing chemical reactions, and 
he showed how lime gets into the water and back out again.
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Real- life partnership: Right-to- left: Richard Grohe and  
Jürgen Mack Managing Director of the Europa Park, 

together run an experiment at the test station of the  
Hansgrohe Fluid Stream Research Laboratory.

Water researchers at the Science Days: the Hansgrohe 
apprentices with Thomas Hartwein, Markus Wöhrle, 

Christian Joos, Richard Grohe and Andreas Fath. 

Hansgrohe at the Science Days:  
experiments involving water – and lemons.
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Boards

Group

Executive Board

Supervisory Board

Lau Frandsen (Deputy Chairman), Manfred Hübner (Elected Employee  
Representative), Stefan Krischak (Elected Employee Representative),  

Klaus Grohe (Chairman), Thomas Voss (President Masco Europe S. à. r. l.),  
Jerry Volas (Group President, Masco Corp.), left to right

Richard Grohe (Deputy Chairman), Marc Griggel, Frank Semling,  
Siegfried Gänßlen (Chairman), left to right
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In the early months of the year 2012, the Hansgrohe 
Group remains set on its growth path. Nevertheless, greater 
volatility in general economic conditions and the at tendant 
growing uncer tainty among customers and market partners are 
increasingly having an impact on our order receipts – as hap -
pened during the fourth quarter of the last financial year. Thanks 
to the above -average level of flexibility we achieved in recent 
years and through our consistent scenario planning ef for ts, we 
are well prepared to deal with the fluctuations in this field, 
however. The systematic and tightly integrated analysis of various 
economic indicators and internal key figures provide Hansgrohe 
with a proven early-warning system that allows us to respond 
rapidly and flexibly to both positive and negative changes in 
trends as they unfold.

We must never theless take heed of the fact that numerous 
indicators are pointing towards a fur ther slowdown in the global 
economy in 2012, with uncer tainty factors set to increase in the 
process. Indeed, we cannot rule out the possibility that the impact 
of the European debt and currency crisis could further slow down 
the economy on the Old Continent and lead to a recession – all 
the more so since all the financial support measures implemented 
by the governments of the euro countries have so far failed to 
improve the situation in the long term in most of the countries 
af fected. Deutsche Bank therefore projects a contraction in 
aggregate economic output in the euro region by 0.5 percent 
for 2012. Even for the German economy, until now the engine 
for growth within the European Union (EU), Germany’s leading 
bank now forecasts zero growth in 2012. The extent to which 
this downward trend can be of fset by growth in the emerging 
markets of the BRIC countries and the Next 11 is yet to be seen. 
There is some cause for optimism in the fact that the United 
States economy is gradually picking up speed and, af ter years 
of crisis, could boost the level of demand. It is becoming clear 
that we will increasingly need to adapt to widely dif fering 
growth rates – even within the same economic zone. In addition 
to the contingency planning, which proved so valuable during 
the crisis year of 2009, we will therefore closely monitor the 
developments in individual markets and regions, so that we will 
be in a position to implement any measures that may be required 
to ensure growth and safeguard our earnings position.

The fact is that increasing volatility has become the new 
norm. The challenge for the Hansgrohe Group in this situation 
will be to generate profitable long- term growth together with 
our par tners and our customers. Thanks to our long - term stra -
tegy, we see ourselves as being well positioned to just that, and 
our aim is therefore to run the Company consistently in accor-
dance with that strategy. This entails fur ther globalization of 
our marketing and, accordingly, the fur ther development of our 
organizational structures. The basis for doing so is already in 
place in the form of our intelligent cost management structure 
which, through systematic improvements in ef ficiency, opens up 
additional scope for investments in growth areas. In addition to 
the systematic development of new markets and the expansion 
of our production and logistics capacities, such measures include 
the strengthening of our brand recognition and of our power of 
innovation. As long as we ensure that our innovations are con-
sistently aimed at increasing the benefit to the customer, we are 
bound to fur ther improve our global competitiveness and hence 
our market position. To this end, and in the run-up to the ISH 
2013, preparations are already under way for numerous inno -
vative products as well as new concepts and approaches to 
solutions, and these will be presented starting in the late summer 
of 2012.

Following the change to its legal form from a German 
stock corporation to a Societas Europaea (SE), a European 
company, which was completed in March 2012, the Company 
has taken steps to support the fur ther internationalization of its 
business. I t provides us with the best possible plat form to con -
t inue to pursue our internationalization strategy and generate 
long- term growth.

All in all, we are confident that despite the uncer tain and 
volatile economic conditions, together with our customers and 
our partners we will succeed in generating modest growth and 
stable earnings in 2012. Our sights are firmly set on the billion 
euro mark as our medium- term revenue target.

Group

Outlook

Volatility is the new norm



Dec. 31, 2011Dec. 31, 2010

5,985
122,591

1,299
129,875

4,397
113,327

1,530
119,254

29,799
19,199
49,831

98,829

75,317
406

13,576
89,299

75,532
508

13,789
89,829

24,762
17,178

44,947
86,887

364,053319,687

552,181496,404

20
2,662

2,682

26
2,709

2,735

3,270

156

2,844

154

688,164621,391

Assets in € k

A. Fixed assets

I . Intangible assets

II. Tangible assets

III . Financial assets

B. Current assets

I . Inventories

1. Raw materials and supplies

2. Semi - f inished goods

3. Finished goods and merchandise goods

II. Accounts receivable  

and other assets

1. Accounts receivable for goods and services

2. Accounts receivable from af filiated companies

3. Other assets

III . Cash and 

cash equivalents

Total current assets

C. Deferred charges and prepaid taxes

1. Debt discount

2. Prepaid expenses

D. Deferred taxes

E. Debit due to netting of assets  

assigned to accruals
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Group f igures

Balance Sheet

Hansgrohe Group



Dec. 31, 2011Dec. 31, 2010

61,156
11,735

297,440
90,407

460,738

61,156
11,735

245,888
93,782

412,560

43,336
18,562
60,818

122,716

6,021
53,222

4,014
28

41,410
104,695

7,518
39,295
4,885

42
38,730

90,470

40,641
13,806
63,899

118,346

1515

688,164621,391

Total equity and liabilities, in € k

A. Shareholders’ equity

I . Subscribed capital

II. Capital reserves

III. Retained earnings

IV. Net income

Total shareholders’ equity

B. Accruals

1. Pensions reserves

2. Accrued taxes

3. Other reserves and accrued liabilit ies

C. Liabilities

1. Liabilit ies to f inancial institutions

2. Accounts payable, trade

3. Accounts payable due to af filiated companies

4. Loans from suppor t fund

5. Other liabilit ies

D. Deferred items
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Group f igures

Balance Sheet

Hansgrohe Group



20112010

154,020
410,020
129,065

175,838
431,304
157,011

693,105 764,153

720,379 787,733

265,986 311,903

157,015 162,795

143,711 156,034

153,667
22.2

157.002
20.5

24,598 28,430

129.070
18,6

128.572
16,8

129.649
18,7

130.986
17,1

284 (659)

(36.151) (39.920)

93.782
13,5

90.407
11,8

580 2.414

Germany

Subsidiaries

Exports

Net sales

Total performance

Cost of materials

Personnel expenses

Other operating expenses

EBITDA

in % of net sales

Depreciation of fixed assets

EBIT (operating profit)

in % of net sales

Financial results

Result from ordinary activities

in % of net sales

Extraordinary result

Income taxes

Net Income

in % of net sales
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Group f igures

Consolidated Statement of Income in € k

Hansgrohe Group



2007 2008 2009 2010

660.5
78.8

667.8
79.5

610.4
77.0

693,1
77.8

682.0 670.0 635.5 720.4

130.7
19.8

131.4
19.7

139.5
22.9

153.7
22.2

110,5
16.7

109,9
16.5

114,6
18.8

129,1
18.6

112.4
17.0

114.0
17.1

115.5
18.9

129.6
18.7

73.7
11.2
20.1

1.4
0.0

78.3
11.7
21.5

2.1
0.0

81.9
13.4
24.9

2.4
0.0

93.8
13.5
24.6

2.7
0.0

95.2
14.4

101.9
15.3

109.2
17.9

121.1
17.5

271.3
39.8

238.2
35.6

219.8
34.6

266.0
36.9

458.5
426.5

26.2
23.9

475.3
445.9

24.5
30.8

533.6
500.0

22.9
23.9

621.4
574.2

22.5
28.8

3,176

142.2
2.888

3,184

147.7
2.923

3,092

148.1
2.808

3,129

157.0
2.894

Results

Net sales

> from foreign sales

Total performance

EBITDA

> in % of net sales

EBIT

> in % of net sales

Result from ordinary activities (EBT)

> in % of net sales

Net income

> in % of net sales

> Depreciation (incl. goodwill)

> Change in (pension) reserves

> Change in special items

Cash flow

> in % of net sales

Cost of materials

> in % of total performance

Balance sheet total

Capital employed (CE)

Return on CE (ROCE)

Gross investments in fixed assets

Employees

Employees according to § 267 (5) of HGB 

(German Commercial Code)

(average of the last 4 quarters  

incl. apprentices)

Personnel expenses

Productivity

€ m

%

€ m

€ m

%

€ m

%

€ m

%

€ m

%

€ m

€ m

€ m

€ m

%

€ m

%

€ m

€ m

%

€ m

persons

 

€ m

Factor

2011

764.2
77.0

787.7

157.0
20.5

128,6
16.8

131.0
17.1

90.4
11.8
28.4

2.7
0.0

121.5
15.9

311.9
39.6

688.2
627.5

20.5
39.9

3,192

162.8
2.923
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Key figures 2007 – 2011

Hansgrohe Group
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Locat ions

The World of  
Hansgrohe

Publisher Hansgrohe SE, Public Relations, P. O. Box 1145, 77757 Schiltach, Tel. + 49 7836 51 1231, Fax + 49 7836 51 1170, Email: public.relations@hansgrohe.com 

Concept & Editorial Dr. Carsten Tessmer Design & Production Kolle Rebbe GmbH, Hamburg Printing Straub Druck, Schramberg Photos Tom Abraham  

Photography, abudhabi.capitalgate.hyat t.com, Barceló Harrogate Majestic Hotel, Andrew Beu, Braxar t.de, Jimmy Delpire, www.donbass -arena.com, Klaus Frahm, 

gerryoleary.com, Serge Guerand, Havenhostel Bremerhaven, Thomas Ibsen, Klaus Kramer, Kuhnle & Knödler, Uli Maier, Oleg March, Sandton Hotels/Van de Walle 

Bouwgroep, www.satishphotography.com, Stuar t Scot t, Lutz Sternstein www.lutzsternstein.com, Tim Vanhout te, Jonas von der Hude, www.wtaipei.com, Michel Zoeter 

Facts & Figures 2011 is available in German and English. I t is available for download from the Internet at hansgrohe.com



Locat ions

Hansgrohe SE
Auestraße 5–9 
77761 Schil tach
Tel.:	 +49 7836 51 0
Fax:	+49 7836 51 1300
info@hansgrohe.com
www.hansgrohe.com

Argentina 
Hansgrohe S. A .
Av. del Liber tador 14323
B1640APB Martínez 
Buenos Aires
Tel.:	 +54 11 4733 2400
Fax:	+54 11 4733 2499
info@hansgrohe.com.ar
www.hansgrohe.com.ar

Australia
Hansgrohe Pty Ltd
Level 1, 123 Camberwell Rd,
East Hawthorn, 3123 Victoria
Tel.:	 +61 3 9811 9971
Fax:	+61 3 9804 0042
info@hansgrohe.com.au
www.hansgrohe.com.au

Austria
Hansgrohe Handelsges. mbH
Sanitär technische Produkte
Industr iezentrum
N. Ö.–Süd Straße 2d/M18
2355 Wiener Neudorf
Tel.:	 +43 223 66 28 30
Fax:	+43 223 66 19 05
info@hansgrohe.at
www.hansgrohe.at 

Belgium
Hansgrohe SA
Riverside, Business Park 
Internationelaan, 55 K 
1070 Anderlecht
Tel.:	 +32 2 543 01 40
Fax:	+32 2 537 94 86
info@hansgrohe.be
www.hansgrohe.be

Brazil
Hansgrohe Brasil
Alameda Joaquim Eugênio  
de Lima, 61
Bela Vista, 01403-001
São Paulo, SP
Tel.:	 +55 11 3149-7070
info@hansgrohe.com.br 
www.hansgrohe.com.br

China
Hansgrohe Sanitary Products
(Shanghai) Co., Ltd.
No. 2999 Shenggang Road
201612 Songjiang
Industrial Zone (East) Shanghai
Tel.:	 +86 21 3774 2200
Fax:	+86 21 3774 2202
info@hansgrohe.com.cn
www.hansgrohe.com.cn

Croatia
Hansgrohe d.o.o.
Horvatova 82, 10000 Zagreb
Tel.:	 +385 1 5630 800
Fax:	+385 1 5630 899
info@hansgrohe.hr
www.hansgrohe.hr

Czech Republic
Hansgrohe CS s.r.o.
Dornych 47, 617 00 Brno
Tel.:	 +42 05 11 12 05 50
Fax:	+42 05 11 12 05 99
info@hansgrohe.cz
www.hansgrohe.cz

Denmark
Hansgrohe A/S
Jegstrupvej 6, 8361 Hasselager
Tel.:	 +45 86 28 74 00
Fax:	+45 86 28 74 01
info@hansgrohe.dk
www.hansgrohe.dk

Finland
Hansgrohe SE 
Kavallinmäki 15, 02710 Espoo
Tel.:	 +358 20 7931340
Fax:	+358 20 7931349
info@hansgrohe.f i
www.hansgrohe.f i

France
Hansgrohe S. A .
Parc d’activités les Pins
67130 Wasselonne
Tel.:	 +33 3 88 04 21 60
Fax:	+33 3 88 04 21 61
info@hansgrohe.fr
www.hansgrohe.fr

Hansgrohe S.à.r.l.
Parc de Haute 
Technologie
27, rue Georges Besse
92182 Antony Cedex
Tel.:	 +33 1 46 11 45 00
Fax:	+33 1 46 11 45 39
contact - fr@hansgrohe.com
www.hansgrohe.fr

Germany
Hansgrohe Deutschland
Ver tr iebs GmbH 
Auestraße 5–9
77761 Schil tach
Tel.:	 +49 7836 51 0
Fax:	+49 7836 51 1141
info@hansgrohe.de
www.hansgrohe.de

Hungary
Hansgrohe Kf t.
Forgách utca 11–13
1139 Budapest
Tel.:	 +36 1 236 9090
Fax:	+36 1 236 9098
info@hansgrohe.hu
www.hansgrohe.hu

India
Hansgrohe India (pvt.) Ltd.
Of f ice Nos. 601–604
Sky Station, Viman Nagar
411016 Pune, Maharashtra
Tel.:	 +91 20 6625 9596
Fax:	+91 20 6625 9599
info@hansgrohe.in
www.hansgrohe.in

Italy
Hansgrohe S.r.l.
S.S. 10 km, 24,4
14019 Villanova d’Asti (AT)
Tel.:	 +39 0141 93 11 11
Fax:	+39 0141 94 65 94
info@hansgrohe.it
www.hansgrohe.it

Japan
Hansgrohe Japan K.K.
Ono Group Bldg. 6F
2-15 -21 Takanawa Minato -ku
1080074 Tokyo
Tel.:	 +81 3 5424 1950
Fax:	+81 3 3449 9651
info@hansgrohe.co.jp
www.hansgrohe.co.jp

Kazakhstan
Hansgrohe SE
Nauryzbai Batyr street 1 
part A3, Microdistrict “Keremet”
50013 Almaty city
Tel.:	 +7 727 3150916
Fax:	+7 727 3150917
info@hansgrohe.kz
www.hansgrohe.kz

Malaysia
Penthouse (Level 27)
Centrepoint South
The Boulevard, Mid Valley City
Lingkaran Syed Putra
59200 Kuala Lumpur
Tel.:	 +603 2096 9581/9582
Fax:	+603 2096 9782
info@hansgrohe.com.sg
www.hansgrohe.com.sg

Mexico
Hansgrohe S. de R.L . de C.V.
German Centre, 0 -2-02
Av. Sante Fe #170
Col. Lomas de Santa Fe
01210 México, D.F.
Tel.:	 +52 55 5261 4191
Fax:	+52 55 5261 4199
info@hansgrohe.com.mx
www.hansgrohe.com.mx

Middle East & Africa
Hansgrohe Middle East &  
Africa Ltd. 
Ar temisia Business Center 
Of f ice 20114  
Charalambou Mouskou
2015 Strovolos, Nicosia
Tel.:	 +357 22 441 370
Fax:	+357 22 441 374
nicosia@hansgrohe.com
www.hansgrohe - int.com

The Netherlands
Cleopatra BV
Handelsweg 45
1525 RG Westknollendam
Tel.:	 +31 75 647 82 00
Fax:	+31 75 647 85 00
info@cleopatra.nl
www.cleopatra.nl

Hansgrohe BV
Handelsweg 45
1525 RG Westknollendam
Tel.:	 +31 75 646 1400
Fax:	+31 75 646 1700
info@hansgrohe.nl
www.hansgrohe.nl

Norway
Hansgrohe Salgskontar A/S
Åsveien 2, 3475 Sætre
Tel.:	 +47 32 79 54 00
Fax:	+47 32 79 54 01
info@hansgrohe.no
www.hansgrohe.no

Poland
Hansgrohe Sp.zo.o.
ul. Sowia 12
62080 Tarnowo
Podgórne
Tel.:	 +48 61 816 86 02
Fax:	+48 61 816 86 09
info@hansgrohe.pl
www.hansgrohe.pl

Russia
Hansgrohe O.O.O.
Semenovskaya Square 1A
Business -Center
“Sokolinaya Gora”, 21st f lor
107023 Moskau
Tel.:	 +7 495 647 07 35
Fax:	+7 495 647 07 45
info@hansgrohe.ru
www.hansgrohe.ru

Sweden
Hansgrohe AB
Ridspögatan 10
21377 Malmø
Tel.:	 +46 40 51 91 50
Fax:	+46 40 13 05 92
info@hansgrohe.se
www.hansgrohe.se

Switzerland
Hansgrohe AG
Industr iestrasse 9
5432 Neuenhof
Tel.:	 +41 56 416 26 26
Fax:	+41 56 416 26 27
info@hansgrohe.ch
www.hansgrohe.ch

Singapore
Hansgrohe Pte. Ltd.
69 Mohamed Sultan Road
239015 Singapore
Tel.:	 +65 6884 5060
Fax:	+65 6884 5070
info@hansgrohe.com.sg
www.hansgrohe.com.sg

Slovak Republic
Hansgrohe CS s.r.o., 
organizacna zlozka 
Priemyselná 1/A 
821 08 Bratislava 
Tel.:	 +42 05 11 12 05 50 
Fax:	+42 05 11 12 05 99 
info@hansgrohe.sk 
www.hansgrohe.sk 

Spain
Hansgrohe S. A .
Riera Can Pahissa, 26 B
08750 Molins de Rei
Tel.:	 +34 93 680 39 00
Fax:	+34 93 680 39 09
info@hansgrohe.es
www.hansgrohe.es

South Africa
Hansgrohe South Africa 
Pty Ltd, P.O. Box 2912,
136 Walton Road,
Carlswald Midrand
1685 Halfway House/ 
Johannesburg
Tel.:	 +27 11 468 11 50
Fax:	+27 11 468 11 52
sales@hansgrohe.co.za
www.hansgrohe.co.za

South Korea
No. 931 Hyundai Parisian
907-10 Mok-dong 
Yangcheon-gu	
Seoul 158 -050
Tel.:	 +82 2 2061 1900
Fax:	+82 2 2061 1901
info@hansgrohe.com.sg
www.hansgrohe.com.sg

Taiwan
No. 25 4F Suite 620
Sec. 1 Dun Hua S. Road,
Taipei, Taiwan R.O.C.
Tel.:	 +886 2 2570 1820
info@hansgrohe.com.sg
www.hansgrohe.com.sg

Ukraine
Hansgrohe Ukrainian Of fice
ul. I l inskaja, Block 8
04070 Kiev
Tel.:	 +38 44 392 2040
Fax:	+38 44 392 2069
info@hansgrohe.ua
www.hansgrohe.ua

United Arab Emirates
Hansgrohe SE  
Regional Of f ice Dubai
Holiday Centre –
Commercial Tower, No. 1203,
12th Floor, Sheikh Zayed Road
AE – P.O. Box
34216 Dubai UAE
Tel.:	 +971 4 332 6565
Fax:	+971 4 331 0065
nicosia@hansgrohe.com
www.hansgrohe - int.com

Hansgrohe SE, Abu Dhabi
Marina Office Park, Breakwater
Villa B02, P.O. Box 42345
Abu Dhabi UAE
Tel.:	 +971 2 419 2400
Fax:	+971 2 419 2499
nicosia@hansgrohe.com
www.hansgrohe - int.com

United Kingdom
Hansgrohe Limited
Units D1 and D2, Sandown Park
Trading Estate, Royal Mills
Esher, Surrey, KT10 8BL
Tel.:	 +44 1372 465 655
Fax:	+44 1372 470 670
enquiries@hansgrohe.co.uk
www.hansgrohe.co.uk

USA
Hansgrohe Inc.
1490 Bluegrass Lakes Parkway
30004 Alpharet ta, GA
Tel.:	 +1 770 360 98 80
Fax:	+1 770 360 98 87
info@hansgrohe -usa.com
www.hansgrohe -usa.com

Axor NYC Design Studio
29 Ninth Avenue
New York, NY 10014
Tel.:	 +1 212-463-57 90
axornyc@hansgrohe.com
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Official Supplier of the 
German Olympic Team.
London 2012

www.facebook.com/hansgrohe
www.facebook.com/axor.design

www.twitter.com/hansgrohe_pr
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Hansgrohe SE · P. O. Box 1145 · D-77757 Schiltach · Phone +49 7836 51 - 0
Fax + 49 7836 51 - 1300 · info@hansgrohe.com · hansgrohe.com


